The emergence of internet and smartphone technology encourages people to change the way they pay for any transaction. This study extends the TAM model (Davis 1989) with Perceived Perceptions of ease of use, Perception of Use, by adding gender to users of Payment Banking Online (PPOB) developed by a national company called 'Bebas Bayar' a solid company for technology acceptance model. Test gender differences that might be related to the intention to use 'Bebas Bayar' Online Banking Payment Points. This study sampled 100 responses of women and men through survey instruments. Samples were taken from groups that were comparable to Pay-Free Online Banking Payment Points in East Java. The results show that women pay more attention to Perceived Ease of Use and Trust. Whereas men in using the PPOB 'Bebas Bayar' online application are more concerned with Perceived Usefulness. The results of this study can be a reference to the fact that the needs of female users requires increased trust by having an official permit from Bank Indonesia (BI), while the Perceived ease of use indicated that there are updated version to change display and operation of the application. For male users, the addition of features is something that companies do to improve perceived usefulness. This shows that 'Bebas Bayar' needs to include gender in marketing strategies intention to use.
Introduction
The usage of internet may functions as a means for online payment integrated to particular banks. Online Payment currently becomes a growing industry supported by the use of mobile devices increasingly popular. Current mobile devices are equipped with sophisticated and qualified hardware and software to support any tasks which previously could only be done through desktop devices. Any kinds of desktop-based tasks are now able to be done anytime and anywhere, not restricted by space and time. The dynamic culture those mobile devices have proposed may take over the development of ICT industry. We may imagine what if Indonesian developers gained 0.5% of that huge number (i.e., approximately 145 million downloads) with IDR 1,000 for each download. They may obtain IDR 145 billion (www.inaicta.web.id).
Mobile applications are now becoming a worldwide trend. The presence of those apps has influenced our everyday life activity, such as shopping, travelling, and other social habits. The development of the apps promises a very broad market expansion, and our increasing penetration level on internet and smartphone devices along with the development of supporting infrastructures in which the government has concerned on may ensure that Indonesia has been ready and capable to build a creative economy in this industry. Applications with local content and tourism-cultural support (e.g., tourist map) are not yet optimally taken into account. This is a challenge as well as opportunity that we need to capture.
Nevertheless, some negative effects may reach a high level as well. The security in online-shopping transactions is one of the primary factors that customers should concern on. According to marketic.co.id, 51% respondents in Indonesia claimed that the security in online-transaction should be improved. Some risks to happen are (1) financial loss due to fraudulence, (2) the stealing of valuably secret information, (3) the misuse of access on particular sources by unauthorized parties, (4) consumers' loss of trust, and (5) other unexpected losses.
Although a lot of modifications and extensions have been suggested in the literature, the basis for most of these studies can been found within the theory of reasoned action (TRA) (Fishbein and Ajzen, 1975) , the theory of planned behavior (TPB) (Ajzen, 1985) , and the technology acceptance model (TAM) proposed by Davis (1989) . Conducting studies of technology adoption is just as important today as it was then.
Financial technology (fintech) has been gradually growing as e-commerce was introduced in the country, triggering a number of non-cash transactions. Thus looking into the dynamic changes of mobile application, this study aimed to describe on how difference gender while statistic shown that is hardly surprising given that numerous earlier studies found gender differences in attitudes and time spent using computers (Felter,1985) . Males use the internet mainly for purpose related to entertainment and leisure, whereas women use it primarily for interpersonal communication The factor of trust is crucial, particularly to technology based transaction. The concept is that users trust on particular advantages of a technology which provides security for them to have transaction. In this case, it means that the technology should be very secure, minimizing any chance of data/information lost. Overall, it shows that 'trust' is the crucial aspect of consumers' competence and judgment to do online transactions in order to meet their needs.
The study of intention is conducted in two contexts; to ones who have never done before and ones who have ever done before. This present study is on the second context. The previous study, for instance Wen el al. (2011) , investigated a rebuying activity through online shop. Wen et al. (2011) found that the intention of reusing an online payment service such as PPOB was measured by two indicators; (1) continually using Bebas Bayar service, and (2) using Bebas Bayar service for other payment activities.
Research hypothesis
According to the research problem of the current and the previous studies, some hypothesis were formulated as follow. 
Research Method
100 students from the faculty of economy in UNESA participated in this study. They were selected purposively. The criteria of the sampel was that they should be 17 years old up, had a mobile payment application account, and ever used a Bebas Bayar application for online payment transaction (PPOB). The data was collected through questionaires. 
Result and Discussion

The characteristics of respondent
The Bebas Bayar members in Surabaya participated as the respondents of this study.
Each of they used a Bebas Bayar application. After spreading out questionnaires, 101 of 110 members were considerably qualified as the respondents of this study as they met the qualification for data collection. This shows that women in perceived ease of use pay attention to easy to operate, language easily understood, free online payments, view of application easy to operate, view of application easily understood.
t-test
In contrast to Perceived Usefulness where for men tall with a value of 1,566 higher than women 0. 226. This shows that for men the important thing in terms of more profitable for online payments, more efficient online payment transactions, less than offline payment, more quickly to make online payments, save time than to pay at the outlet. Multiple Regression Model constructed in this study had no multicollinearity, and thus, the result of the partial t-test could be well interpreted.
The indication of heteroscedasticity was predicted through the significance of correlation test of Rank Spearman (r ) between independent variables and the residual value (ei). The test was conducted on = 5%. Thus, it would find a heteroscedasticity if r was significant ≤ 5%. However, the test of heteroscedasticity found that r was not significant for all of the independent variables, including perceived ease of use variable (r = -0.087; p-value = 0.392), the perception of perceived usefulness (r = -0.037; p-value = 0.712), and the perception of trust (r = 0.061; p-value = 0.548).
The assumption of autocorrelation was tested using residual regression by regressing the n residual case (e ) with the next residual case (e +1 ). The result of t-test was found not significant, and thus, it had no autocorrelation within the model. The t-test resulted in t = -0.121 with the p-value = 0.904. Hence, it argued that Multiple Regression Model of this present study had no autocorrelation in its nature. Therefore, the regression model could be interpreted as it met the criteria of classic assumptions, and was considered as a model with BLUE criteria (Best Linear Unbiased Estimator).
Regression Model aimed to predict or appraise the variation of value of dependent variables due to the value of independent variables. The result of data analysis through SPSS was based on the empirical data of this present study was as follow.
= 0.320 + 0.083 1 + 0.042 2 + 0.409 3 + .
According to the result of regression and t-test, as presented in Table 2 , it found that the perception of perceived ease of use is not significant to the perception of usefulness. The effect of usefulness on the intention to use the application was found significant.
This was showed by the value of its t (X 2 ) = 1.524 with the value probability = 0.131 > 0.05. As H 3 was not supported, it indicated that perceived usefulness variable had significantly positive influence on the intention to use Bebas Bayar application.
The effect of trust on the intention to use the application was found significant. The result of its t-test (X 3 ) was t = 6.131 with the value of probability = 0.000 < 0.05.
Therefore, H 4 was supported, indicating that the trust variable (X 3 ) had significantly positive influence on the intention to use Bebas Bayar application. In regard to the value of the t-test, it found that trust gave the highest contribution in explaining the users' intention to use Bebas Bayar application.
The results of the study it can be seen that there are differences in terms of perceived ease of use, perceived usefulness, and trust between men and women. The perceived ease of use in women is higher, than men. This shows that women in assessing the application of Bebas Bayar pay attention to how easy to operate, language easily understand view of application easy to operate, view of application easily understood. Supports previous research which states that women usually experience greater difficulty in finding information on the Internet than men. This is evidenced by how easy it is to use the 'Bebas Bayar' application for women. easy to operate, it can be used as a strategy to target female consumers. Different from men who pay more attention to the important thing in terms of online payments, more efficient online payment transactions, less than offline payments, more quickly to make online payments, save time than to pay at the outlet. This supports previous research which states that men use the internet to shop, listen, broadcast audio, build web pages, search for goods and products that are difficult to find, and desire to keep up to date with news.
The level of trust in women users of free application prioritizes services is payable to work well promised, services will not harm consumers pay, services can maintain the 
